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Goal & Objective Influencer Outreach, Manage Influencer Select Influencer Prepare Real-time
Definition Negotiation, Timelines Post(s) For Reporting Dashboard
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Case Study: Samsung

Drive sales of Samsung Premium
TVs at Sam’s Club

Marketing Challenge:
Samsung was looking to build awareness of its premium televisions at Sam’s Club.
Previous campaigns failed to highlight the why to shop at Sam’s.

Approach:
Inspire at home movie goers, subscription streamers, Netflix users and sports

enthusiasts to upgrade their at home experience.

6 Instagram mid-tier and macro lifestyle and family influencers showed:
« Visit to Sam’s Club to purchase their TV and entertainment needs

« Creation of their in-home entertainment experience

« Highlight what they love most about their premium TV

Influencer ID prioritized influencers that already own a Samsung premium TV and
have a Sam’s Club membership. Paid media optimized across Facebook and
Instagram.

Outcomes:

- Estimated Online ROAS 6.25:1 (assumes 2.63% Site Conversion Rate and $1K/TV)
« 1.5x Awareness Goal at 6.2M Actual Impressions | 13.7K Total Link Clicks

- Actual Organic Results: CPM: $57.21| CPC: $16.19 | CTR: 0.36%

- Actual Paid Results: CPM: $5.42 | CPC: $1.60 | CTR: 0.28%
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