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Financial Performance

2

Service

3 4

GEO Markets Clients
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% Sales Driven, Re-opening, Integration, Marketing Investment
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Reopening

Retail/BTL 9

Sales Driven Integration 1

Retail / BTL Concern with Efficiency & ATL
. . BTL

Digital

Digital Recession Effectiveness
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Investment (DTC, Web3.0) Integration 2

Platform Platform
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