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Overview
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“Lions Health is the world’s largest healthcare communication”

-Cannes Official Homepage



Why introduced?
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Terry Savage,
Chairman of Lions Festivals



Overview of
Health care Market
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Relative to their profiled peers:
Countries have low health care penetration and low growth potential » Health care penetration = Health spend / GDP (2009 %)
Countries have high health care penetration but low growth potential » Growth potential = Health spend 2009-2014E CAGR (%)

Countries have low health care penetration but high growth potential ¢ “Low” health care penetration is < 8.5%

Countries have high health care penetration and high growth potential * “Low” growth potential is < 8.5%

Source: Deloitte Analysis
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B —| Recruiting | - AMAE TAEA 2
Clinical Trials | Management | - AMAE AR B2
—| Data analysis | c UYAH 2ot 2Y
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Digital — Tablet & Mobile apps. | - Ef=alpcojZaAold 75
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* MOA: Method Of Action
Source: Deloitte interview; Deloitte Analysis



Mission
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Categories
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Juries

Jeremy Perrott

Global Creative Director, McCann Health - Jury
President
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Grand-Prix (Health & Wellness)

‘Mother Book’ "
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Gold
‘Cancer Tweets’

Qe ziSo| iHoR AuHnto) AHS0| ApAl| SANS FAISICIL 2 512 22,
2k 2t0) 771K| SEe Zixje] E9IE APHO 2 BHS0 ARHSO0| 217 OlK| & 4 YEE 73
L2 HH0] OBt R SNSE X3 2185101 4T TRl oS

LEAGUEAGAINST CANCER



Silver

If only for a second’ marcoon
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Controversies
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- Jeremy Perrott, Pharma Jury President
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- Lowe Roche, CEO of Monica Ruffo



Controversies
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SXS
W (South by Southwest)

SESW
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arch 7-16 Austin 2014
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SXSW Interactive (3.7~11) , SXSW Film (3.7~15), SXSW Music (3.11~16)
@ HIALA 2 AEl Austin Convention CenterE SO 2 L4 20| A 7]



Features
(@ Sessions @ Trade Show ® Meet-ups= -2

SXSW Interactive (3.7~11) , SXSW Film (3.7~15), SXSW Music (3.11~16)
@ HIALA 2 AEl Austin Convention CenterE SO 2 L4 20| A 7]



Session
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- Featured Session : YA M27} A2X} H7|2

- Core Conversation, Workshop
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Trade Show
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- Exhibition : HA| &
- Startup Village : AEIEYE29| Pitch, H|=L|A O[E
- Job Market : Z|RE2E9| &



Meet-ups

SXSWO|A] Al, HIE Q|32 o|O|




Top Tech Innovation Trends
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- Home Automation

- Sharing Facilities ---



Start Up Accelerator
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Start Up Accelerator
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Health Category in Start Up Accelerator

Smart Diaper

by Pixie Scientific
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Health Category in Start Up Accelerator

Sensible Baby

by Best Bootstrapped Company
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Health Category in Start Up Accelerator

Plantiga

by Plantiga

L)
; Wearable Computing /—\/f'_\.\ Wireless Connectivity
o
* .
* Embedded sensors in * A wireless data connection
footwear side-walls generate allows for streaming amongst

'_N_____J‘ a wealth of real-time _‘\-——_J hardware and software.

movemant data.

New Platform for Apps & Cloud Service Possibilities

* Movement data can be ®* Personal movement data gives

utilized in the building of numerous opportunities to

H_..-—-J applications - from gaming *‘N—-—-—-—J develop and interact with a

to social to health. variety of cloud services.
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Health Category in Start Up Accelerator

Plantiga

by Plantiga
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Health Category in Start Up Accelerator

Thrive on

by Thrive on

Take the assessment

Start by taking the assessment. It only
takes about 5-15 minutes. At the end, you’ll
get a full report scoring you across 5
dimensiocns of mental health. Based on the
results of your assessment, you’ll choose a
personalized program of sessions.

How many days in the past
week did you feel relaxed?

Receive daily sessions and 1:1
coaching

Each session is a combination of reading,
interactive exercises, mood and behavior
tracking, and weekly feedback from your
ThriveOn coach, delivered through our
mobile and web apps.

ThriveOn

a

3 Watch yourself get stronger

Track your progress over time. Learn how
your thoughts and behaviors affect your
mental health, and help yourself learn new,
healthier habits.

Mood

2Rl M ZA HIAES 2IRSIH I HlS 71X 2
A Filat olAte| 11 A0 T2 B OHEIAIFTE= M| (2 $35~$85)
HAE Zak=C|O|E =2 SX&[0] EH0| 28



Your knowledge determines your insights.
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